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Real estate has always been—and will remain—a “high touch” industry.  The National 
Association of Realtors® reports that nearly half of all buyers find the homes they buy 
from their own agent—virtually the same percentage as over a dozen years ago.  In other 
words, despite massive and wide-sweeping changes technology has brought to our 
industry, consumers still rely on a real live, warm-blooded person to assist them in their 
real estate transactions. 
 
Those technological changes are, however, significant and important for Realtors® to 
understand and utilize.  Today’s average client still wants a high touch relationship, but 
they also expect a high tech approach to reaching their real estate goals.   
 
The technological tools available to Realtors® runs the gamut from simple yet proficient 
use of electronic mail (e-mail), to electronic delivery of listings via e-mail, personal web 
sites, electronic forms and e-signatures, and much more.   
 
A familiarity with the internet and command of e-mail are perhaps the most essential 
starting points for agents catching up with technology.  Quite frankly, you can wing it if 
you’re not up to speed with (or can’t presently afford to develop) your own web site and 
the use of e-forms, etc.  If you know how to use the internet and have and use an e-mail 
account, there are enough resources out there for you to lean on until you get up to speed.   
 
What does it take to have an e-mail account?  You need access to a computer with an 
internet connection.  Notice that I didn’t say you need your own computer with its own 
modem and an internet service provider.  If you want to access the internet and use e-mail 
on your own computer, you will need these things.   But looking at just the bare bones, 
you can access an e-mail account from your office computer or any public library free of 
charge. 
 
You can establish a free e-mail account with any one of several online services (yahoo, 
hotmail, etc.).  To make your “online presence” a bit more professional looking, you 
should then talk to your corporate office or branch manager about setting up a forwarding 
address that would looking something like this:  YourName@YourCompany.com instead 
of yourname@yahoo.com.  A corporate forwarding address is generally free.  It is simply 
an alias.  Friends and clients will e-mail you at YourName@YourCompany.com, and the 
message will be automatically forwarded to your yahoo account for you (and only you) to 
read.   
 
Now that you have a professional sounding e-mail account set up, you need to familiarize 
yourself with your e-mail program.  The features and functionality available will depend 
on which free service you subscribe to, or if you utilize a program such as Microsoft 
Outlook on your own computer.   
 



Being familiar with your e-mail program means learning how to send and receive 
attachments, being aware of and savvy about dangerous internet viruses, understanding e-
mail etiquette, and most importantly, checking for new messages frequently and 
responding to them promptly.   
 
I know that sounds like a lot of information, but it truly doesn’t have to be confusing or 
overwhelming!  Begin today to take a few simple steps to increase your knowledge of 
technology, and stay tuned for additional tips in up coming editions of the Real Estate 
Executive. 
 
 
 
Jo Becker, GRI, BA, is an Associate Broker with Oregon Realty Company’s Portland 
West Branch.  As a fellow agent, she knows how important, and sometimes scary, 
technology can be. After being approached by fellow agents for assistance, Jo has begun 
to offer technical and marketing assistance to interested agents.  Jo can be reached at:  
503/493-6918 Ext. 3 (voicemail/pager); or Letters@TheBeckersOnline.com 


