SUBJECT: 

Client Tips eLtr from JO BECKER
Friends and Colleagues,

I hope this note finds you well and enjoying the season!  I’ve been awfully busy of late and have many of you to thank for it!  My sincere thanks to:

· Ricky Appleman of Oregon Realty for connecting me with the Lake Oswego Transitional Shelter Ministry and to Dr. Curtis Thompson for hiring me to update the info their website.

· Diana Allmer of Real Estate Headquarters for the opportunity to review her websites and online marketing with her!  

· And Bonny Crowley of RE/Max equity group for referring me to Jeff Nopper in her office; both of whom have kept me hopin’ by posting their listings on www.HousingConnections.org and CraigsList (each site is free to all!)

This month, with my Fair Housing Council hat on, I conducted the first in a series of fair housing classes for RE/Max equity group at their Beaverton training.  The initial session was well attended and the questions, stories, and feedback were excellent; I’m looking forward to the next class in Oct. and hope to see all of you from RE/Max there!

Sincerely,

Jo Becker, BA (former GRI)

503/493-6883 and JoByEmail@yahoo.com

NEWS YOU CAN USE:  

I have been writing marketing- and technology-related articles for Principal Broker Magazine (PB) since 2003.  Read up on digital camera use and tips here. (pages 22-23)

MARKETING TIPS:  
A tip from Fair Housing 101:  If you’re interested in pursuing a market niche, steer clear of protected classes under fair housing laws and be careful that you focus on the properties and their features, not the kind of people you think should live there.  In other words, if you want to develop a specialty with accessible homes, get to know the wide range amenities that those disabilities might look for and promote those rather than marketing solely to disabled buyers.  I’m not disabled, but I might well have friends and family members who I want to be able to visit me in my home.  If you’re interested in large, family homes, be careful that you don’t assume the only people interested in them would be certain minority families.  

Whatever your niche, be mindful that your actions and advertising isn’t limited on the basis of race, color, religion, national original, gender, familial status, or disability.  In addition to these nationally protected classes, Oregon adds source of income and marital status.  The state of Washington adds marital status.  There are additional protections at the local (city or county levels) that you should be familiar with.  Visit www.fhco.org and click on the “Brochures” link for a breakdown by jurisdiction.

TIPS AND TRICKS:  In this section, I offer quick and simple computer tips or other resources you can use to improve your computing performance.

Building on last month’s tips on cleaning your keyboard and mouse, a quick note here about cleaning your monitor…  You should never use Windex (or similar product) on your monitor as it can break down the monitor’s outer coating and damage the unit.  Dusting gently is often sufficient.  Use a damp, soapy cloth for spills or stubborn dirt as needed, then dry.

JUST FOR FUN:  
For those of you who use electronic cards, here’s a new one for you.  Susan Robinson of EcoQuest referred me to this site.  They offer truly stunning animated e-cards for a small fee (one-year subscription is $8).  They tout themselves as an advertisement-free zone:  no pop-ups, no spam, and a really strict privacy policy.  E-cards (free or subscription based) are a great idea for client contact throughout the year.  Check it out and have fun!  

· http://www.jacquielawson.com/default.asp

INDUSTRY RESOURCE:
I’m quite sure most of you are familiar with Mindy Sullivan, formerly of the title industry and self-proclaimed Statistics Queen offering market analysis and forecasting annually to many of us in the industry.  But did you know that Mindy and her partner, Dawn Lillenquist, started their own business?  Dubbed 2 Brains Creative, Mindy and Dawn’s company offers extensive marketing and design solutions to an impressive array of clients.  Their services range from designing logos and creating a complete identity for your business to crafting themed materials for a client appreciation party.

Mindy Sullivan and Dawn Lillenquist, 2 Brains Creative

503-358-6536, http://2brainscreative.com, mindy@2brainscreative.com 

I hope these tips have been useful to you.  Please don’t hesitate to call/write if you have computing questions or are ready to ramp up your own marketing campaign!  Referrals to your officemates and other small business owners are always appreciated.  


Thank you for your continued support!

Warmly,
Jo Becker, BA

503/493-6883

JoByEmail@yahoo.com
Formerly of Oregon Realty Company’s Portland West Office

Archived Resources:
· JoAnn Rouza Interiors:  http://www.jrouzainteriors.com
· Susan Robinson www.ecoquestintl.com/susanrobinson (password:  prosper)
· Decorative Christmas Ornament Hangers:  http://geocities.com/jobyemail
· Investment Analysis Software bradvincen@yahoo.com 
· Lincoln City cottage:  http://www.beachstumps.com/beachstumpscottage 
· ImageSetters:  www.imagesttersllc.com
· Equine Art:  http://www.equinepencilart.citymax.com 

· Columbiana Seed:  BetsySBecker@earthlink.net (REVISED address)

· Fair Housing Council:  www.fhco.org
· Greg Rands / Handyman, “Soil Guy,” and Personal Trainer:  503/516-4038

· Destination College & Beyond, http://www.DCB-creatingfutures.com 

· Sue Middleton / Sketch Artist suemid@earthlink.net 

NOTE:  No part of the service provided should be regarded as legal advice or considered as a replacement for legal counsel.  Legal advice should be obtained from your own counsel in applying any fair housing principles, suggestions, or observations, as well as agency/representation and other legal matters.

I, Jo Becker, am not engaged in rendering legal services, nor claim to be an expert on fair housing in the capacity in which you have engaged my services.  In performing this work, I ame acting as a private individual and not as a representative of the FHCO.

To unsubscribe reply to this message with the word ‘unsubscribe” in the subject line.  Thank you

Jo Becker, 503/493-6883






