SUBJECT: Client Tips eLtr from JO BECKER
Dear Friends,

This has been a very busy year for me.  As many of you know, my parents/partners and I retired our family real estate practice several months ago and I have been on a hunt to recreate me as I searched for a new career focused on marketing and technology.

I’m pleased to share w/you that in June I was offered a new, part-time outreach position at the Fair Housing Council of Oregon (FHCO), an organization I’ve worked with for years via the Portland Metro Assn of Realtors® Equal Opportunity/Cultural Diversity Committee.  You can learn more about the FHCO here.

I began in July and have been focused on a new contract the FHCO has with the City of Portland.  My primary responsibility is to reach housing providers such as yourselves (agents, landlords, owners, and property managers) to promote http://www.HousingConnections.org, a website that offers free home searches and free inventory advertising (units for rent or homes for sale) across the metro region to increase the site’s inventory.  

I’ll spend a little time in this month’s MARKETING TIPS talking about HousingConnections.org and know that I’m available (on the Council’s dime) if any of you have Qs about how to use the site effectively.

As always, let me know how I can help you grow your business and reach your goals!

Sincerely,

Jo Becker

503/493-6883 and JoByEmail@yahoo.com

Btw, BagIt! with The Beckers went well (especially considering we lucked out w/t/weather!)  Chk out the pictures at:  http://www.geocities.com/bagitwiththebeckers/2005pix.htm (page 1 of 4)

NEWS YOU CAN USE:  

I have been writing marketing- and technology-related articles for Principal Broker Magazine (PB) (http://www.principalbrokernorthwest.com) since 2003.  Below is a direct URL link to the last two issues of PB Magazine.  

You can find my Aug. article on pages 19-21 on Making Time for Everything:  http://www.principalbrokernorthwest.com/pdfs/PB_8-05.pdf
The Sept. article is on pages 9-11 and speaks to Direct Mail Campaigns:

http://www.principalbrokernorthwest.com/pdfs/PB_9-05.pdf 

Be sure to contact Mindy Sullivan, Editor (mindy@2brainscreative.com) if you haven't yet signed up for your free subscription to Principal Broker Magazine!  

MARKETING TIPS:  FREE ADVERTISING—you gotta love it!  http://www.HousingConnections.org was launched a couple years ago by the City of Portland to provide a central source for available housing in the region (Multnomah, Clackamas, Washington and Clark Counties).  

Creating a new account and inputting properties for rent or for sale is completely free, just as searching the site is free for housing consumers.  The site touts an average of 4K searches weekly and presumes the majority if its traffic will be renters looking for a rental.  However, the site’s designers realized that many renters may not know what it takes to qualify for a purchase and may be surprised to learn that they can buy a home for the same money they spend monthly on rent.  With this thinking, the site was designed to include for sale properties in the search results of those looking for rentals to say, in essence, “have you consider buying?”  Of course, a housing consumer can also go to the site and search specifically for properties for sale.

Given this bias toward renters, you should know that if you go to the site to input a property for sale, the site will consider you a “landlord” for its purposes (as opposed to a renter/buyer or service agency).

The site also has price caps, both for rentals and for sales.  The rental price caps are based on the region’s median family income and are very close to market rate; for example a studio can rent for as much as $921, or a 3-bedroom property for $1,368.  The sales cap is calculated from the FHA’s maximum mortgage limits and is much more restrictive with pricing at $189,905 or below.  See details here.

A few more things you should know:

1. Inputting each property is a step-by-step process that allows you as the housing provider to share as much information as you want.

2. Based on the address, the site generates a GIS map that highlights local amenities such as stores, parks, transit, etc.
3. You can upload pictures, floor plans, and other documents at any time.
4. Your posting will never be purged, but will expire w/in 2-4 weeks if you don’t update the site to indicate current availability.  The system makes this easy for you by sending weekly em reminders.  When the rental rents or the listing receives a winning offer, you can easily change availability…  then if the unit becomes available again next year (or the offer falls apart next wk), you can quickly and easily repost the site w/current availability.
5. Did I mention all of this is free?!  What’s better, the site has been promoted to the general public and to housing consumers for a couple years now…  It just didn’t have someone to do outreach to the housing industry until now, which leads me to the next point

6. Not only can you call/em me (my FHCO info is 503/453-4016 or jbecker@fhoc.org) and I’ll happily walk you thru the site and answer any Qs you may have, you’re also welcome to contact the landlord support line 7 days a week at 503/823-4141 M-F 7AM-8PM, S-S 8AM-7PM.

If you have any questions about HousingConnections.org, don’t hesitate to call/write!

TIPS AND TRICKS:  In this section, I offer quick and simple computer tips or other resources you can use to improve your computing performance.

Here’s quick but powerful tip for you.  Most software programs will allow you to search the screen you have open for specific content.  Let’s say you’ve drafted a long letter to Aunt Tilly in MS Word and somewhere on page 3 or 4 you mentioned your super duper jam recipe.  You now realize that you forgot to tell Tilly to be sure add a little hot sauce to give it that special kick.  It would be quite tedious to read through the whole letter to find the paragraph in which you mentioned the jam.  What are you to do?

Well, back in April I quickly mentioned the Ctrl+F function; let’s delve a little deeper here.  With the letter open on the screen in front of you, hit the “control” button and hold it down while you also hit the “F” key.  This will bring up a small dialogue box asking what you want to search for or find (“F” for find).  As a general rule, it’s best type in a little as possible to avoid complicating the matter with typos, etc., so instead of typing “super duper jam” or “balckberry jam” (typo intentional there!), just type “jam” and hit your “Enter” key.  The dialogue box will zip you to the 1st occurrence of the word in the document from the point at which your curser was placed when you did the search.  Hit “Enter” again to look for another occurrence, and so on.  

Now, you might wonder where Ctrl+F comes from.  On your program’s Edit menu you’ll find a “Find” option; you can use this “longhand” option if you prefer.  There are cases where this doesn’t work, but as a rule it does.  Chk it out and get familiar w/it—It’s incredibly handy, there honestly isn’t a day I don’t use it!

--Quick Keyboard Moves:  Backspace vs. Delete

Have you wondered why you have two buttons on your keyboard that erase characters and what the difference is between them?  Backspace will erase characters one at a time to the LEFT of YOUR CURSER each time you hit the button.  (If you hold the button down it’ll erase individual characters very quickly until you let up.)  

The Delete key erases characters one at a time to the RIGHT of YOUR CURSER each time you hit the button (it, too, will erase a t/speed of light if you hold t/key down).  So, there you have it.  The distinction is very subtle, and can be danged confusing if you’re unfamiliar with them but they each come in handy.  As my Father always says, use the right tool for the job and here, you have the option of choosing just the tool you want:  Backspace/LEFT or Delete/RIGHT.  

It might be noted that Backspace takes it’s name from it’s predecessor on typewriter keyboards and, as you may recall, those Backspace buttons moved “back” or one character to the LEFT.  Delete is the newbie here and sometimes it’s nice to delete to the RIGHT…

--Just for Fun:  My hands are tired of typing and if you’ve stayed w/me this long your eyes are no doubt tired too, so allow me to repeat myself here:

· http://www.HousingConnections.org

:-}
--Industry Resource:  
Before we closed our practice, Laurie SantaMaria had been our title rep.  She serves the Tigard-Beaverton area for Chicago Title and with over 25 years of sales and marketing background (including being a former agent) and over 8 years in Title Insurance, she knows the ins and outs of the industry.

Chicago Title offers Marketing Representatives well trained in real estate procedures, industry trends, marketing ideas and title insurance information.  Their wealth of sales and marketing knowledge can help you to grow your business, streamline your procedures, and keep you up-to-date with industry information and research.   

For more information:  

Laurie SantaMaria, Chicago Title

503-973-7435, www.chicagotitle.com, laurie.santamaria@ctt.com 

I hope these tips have been useful to you.  Please don’t hesitate to call/write if you have computing questions or are ready to ramp up your own marketing campaign!  Referrals to your officemates and other small business owners are always appreciated.  


Thank you for your continued support!

Warmly,
Jo Becker, BA

503/493-6883

JoByEmail@yahoo.com
Formerly of Oregon Realty Company’s Portland West Office

Archived Resources:
· JoAnn Rouza Interiors:  http://www.jrouzainteriors.com
· Susan Robinson www.ecoquestintl.com/susanrobinson (password:  prosper)
· Decorative Christmas Ornament Hangers:  http://geocities.com/jobyemail
· Investment Analysis Software bradvincen@yahoo.com 
