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As I said in my first article, today’s average client wants a “high touch” relationship, but they also expect a 
high tech approach to reaching their real estate goals.   
 
Again, I would argue that a working familiarity with the internet and command of e-mail are perhaps the 
most essential tools for the Realtor® striving to become an e-Agent.  Case in point:  All of my current 
clients are online.  Each of them, quite independently, has made e-mail our main and constant means of 
communication.  If you’re not prepared to receive and respond promptly to e-mail you may be missing the 
boat. 
 
I’ve already discussed setting up a free e-mail account for those who don’t already have one.  You’ll want 
to check your e-mail frequently (at least once a day) and begin to get familiar with your program’s features.  
A savvy e-Agent should be well-versed in sending and receiving messages, forwarding and replying to 
messages, working with attachments, sending courtesy copies (CC) and blind courtesy copies (BCC), using 
an e-mail address book, as well as understanding e-mail etiquette and internet viruses.  The particulars of 
all of this will depend on the software you choose to use.  If all of this sounds daunting… ask for help from 
your friends, relatives, coworkers…   
 
Being able to search the internet (“net” for short) for useful information is your next step.  Case in point:  
Last fall I received a referral to an out-of-town buyer considering a relocation to Portland.  Despite a toll-
free number available for their use, they too preferred to communicate extensively by e-mail.  About a 
week before they were to arrive in Portland for a look around they wrote asking information about the 
Portland area, the Portland Public School system, and some ideas of what to do with their young child their 
first day in town which happened to be Halloween.  I went through my own site, as well as the net at large 
and forwarded them several links that they could peruse to thoroughly answer their questions.  These out-
of-towners appreciated the fast reply and the wealth of information they now had at their fingertips.  They 
were most impressed with the dozens of links to calendars of events and articles related to Halloween 
festivities. 
 
Again, this high tech approach to high touch service was all about a young family and their daughter 
getting a feel for our area.  Recognizing this and responding promptly with free resources delighted them. 
 
So how do you find what you’re looking for online?  P-R-A-C-T-I-C-E!  I’m sure you hate hearing that as 
much as I hated hearing it as a child learning to play the piano, but it’s your best tool for improvement.   
 
Start by finding an online search engine that you like.  www.google.com seems to be the preferred site of 
the moment, and is the one I use most.  www.askjeeves.com, www.dogpile.com, and www.altavista.com 
are also good.  Go to any of these sites and type in the most concise description possible of what you are 
looking for.  If you don’t find it, try again!   
 
Yes, you will get “search results” that send you to adult-only sites, it seems to be inevitable, but it’s much 
less frequent that it used to be.  The folks that run search engines seem to have gotten the message that a 
search for “halloween activities in portland” or “cat in the hat” shouldn’t equate to adult sites and are doing 
a much better job of filtering their results.   
 
Again, if all of this seems overwhelming, ask for help, but keep trying!  Before long you will get the hang 
of it.  In the meantime, hang it there! 
 
 
 
 
Jo Becker, GRI, BA, is an Associate Broker with Oregon Realty Company’s Portland West Branch.  As a 
fellow agent, she knows how important, and sometimes scary, technology can be. After being approached 
by fellow agents for assistance, Jo has begun to offer technical and marketing assistance to interested 
agents.  Jo can be reached at:  503/493-6918 Ext. 3 (voicemail/pager); or Letters@TheBeckersOnline.com 
 


